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Take a few minutes to reflect on your personal and professional goals. What

are your passions, interests, and hobbies? What topics do you feel strongly

about?

STEP ONE:

Gain clarity
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Define your
brand story
Define your core values and key characteristics that represent your brand.

 Identify your unique style, voice  that align with your brand. (Silly, Serious,

Helpful, Organic, Local, etc.)
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Determine 
your content

pillars
Brainstorm your interests, skills, and expertise. What do you have to offer

your potential client?

What areas of your life and business do you think your potential customers,

or current clients resonate well with?
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EXAMPLES: Select three to four of these that are of interest to start

building your brand content pillars for marketing!

Educational Content: Share informative posts, infographics, or videos

that teach your audience something new related to your industry or

niche.

Tips and Tricks: Provide helpful tips, hacks, or advice related to your

products, services, or industry.

Behind-the-Scenes: Offer a peek behind the curtain by sharing

behind-the-scenes photos or videos showcasing your workspace,

production process, or team members.

Product or Service Features: Highlight specific products or services

you offer, showcasing their features, benefits, and unique selling

points.

Community Involvement: Share updates about your involvement in

community events, charity initiatives, or partnerships with local

organizations.

Promotions and Offers: Announce special promotions, discounts, or

limited-time offers to incentivize purchases and drive traffic to your

website or store.

Entertainment and Humor: Inject personality and humor into your

content to entertain and engage your audience, creating memorable

experiences and fostering brand loyalty.

Personal Interest Topic: Create connection by sharing a particular

topic about a hobby, company ethos, or routine!

Step Four:

Pillar ideas
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Here are some recommendations and tools of the trade from the pros!

Products/Services Link

Phone Tripod https://a.co/d/gjneqdQ

Phone Lav Microphone https://a.co/d/13000rQ

VSCO https://www.vsco.co/

InShot Phone App https://inshot.com/

Video Leap APP https://www.videoleapapp.com/

Adobe Lightroom CC https://www.adobe.com/products/photoshop-

lightroom.html

Canva https://www.canva.com/

Resources 
for content

creation
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